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VYkpaina

BUJABHHNYA CIIPABA B CTPYKTYPI EKOHOMIKH
BunaBHnua cmnpaBa Oynb-KOoi KpaiHM € 00’€KTUBHOIO CKJIQJOBOIO Ta
HEB1J1’€MHUM aTpuOyTOM ii TOBHOIIHHOTO (hyHKITIOHYBaHHs. He BuHATOK 1 YKpaiHa,
gKa TepexuBae Tepion (opmMyBaHHS JEMOKPATHYHOI TOJITHYHOI KYyJIbTYpH 1
KapIAMHATBHIX eKOHOMIUHUX TIepeTBOPEHB . L{i MpOIecH MO3HAYAIOTHCS Ha EBOIOL
HAI[IOHAJIbHOI BUJABHUYOI CIPaBHU, KA KOPECIOHIYETHCS 3 MapaJurMo0 MOJIITHKO-
BJIQJHUX BIJIHOCHH, MOJITUYHOIO CHCTEMOIO, YCTPOEM CYCIUIBLCTBA Ta 3aBJIaHHAMH,

. . 2 . . .o . .
aKk1 BoHa peanizye”. Ilepexin A0 cydacHoro iHGopMamiiHOro jJaay 1 HOBOi CUCTEMHU

! lnax B. I. PO3BUTOK BHIABHHYOI cnpaBu Ykpainu B 1990-2010 pp. K. : Excnipec-TTomirpag, 2011. 232 c.
C. 24.

2 Innyrna K. KamwxkoBuit puHOK B YKpaiHi: CTaH PO3BHUTKY Ta HANPSIMH JIEP>KaBHOTO PETYIIOBaHHS // Bicnux
KHTEY. 2009. Ne 4. C. 46-52.
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COLIIAJIbHUX BITHOCHH € CKJIAJHUM 1 cynepewinBuM . Sk BUAHO 3 Tabmd. 1, i ymMoBH

MPAKTUYHO € IICHTUYHUMHU 1 Y BUJIABHUIITB.

Tabnuys 1

MoTuBHY BUAABHMUTB /10 BUIAAHHS iHKJIIO3MBHOI JIiTepaTypH

IDicepeno. docnioaxcenus asmopa.

Uuranpkuii | [depxaBna | ['panToBi HasBHicTh 1ikaBoOro
HOITUT HiATPUMKA | TPOrpamu aBTOPCHKOTO PYKOIHCY
Bunanmursa, 44.% 78 % 67 % 33 %
3 JOCBIJJIOM poOOTH
Bunapumursa, 40 % 60 % 52 % 40 %
6e3 1ocBixy poboTH

He tak mpocto BiZIMOBUTHCS BiJ 3aiJI€0JIOT130BAHUX HallapyBaHb HEJABHHOTO
MUHYJIOTO 1 30€perTu CBOi 3acaHU4l IPUHITUIIN.
OCHOBHI TPUYUHU BIJICYTHOCTI Yy JOpPOOKY BHJIABIIB BHUJAHb 1HKJIFO3UBHOI

JiTepaTypu MOKa3aHo Ha puc. 1.

IDicepeno. docridocenns agmopa.

3(7,7%)
2(5,1%)

Hemae noTpedu
HEMAE YNTALLKOro NONUTY
9(23,1%)

He BUraHO 81aaB8aTu

HEMaE AKICHWX TEKCTIB Ha UK
TEMATHKY, A...

He Halla TemaTtika

—11 (28.2%)

15 (38,5

o

o

HE 3aMUCMBanNUCA Npo ue -5 (12,8%)

€ BUOaHHA 1(2,6%)
My 2aMMaEMOCA BUAAHHAM
i A —1(2,6%)
raseTv, BUOaHHA ..
€ BUOAHHA —11(2,6%)
0 5 10 15

Puc. 1. Ilpuuunu BiACyTHOCTI y JOpOOKY BUIABIIB BUJaHb 1HKJIIO3UBHOI JIITEPATypH
19 % BunaBIiB B3arajii He OadaTh ceOe cepes BUAABIIIB MOAIOHOT JIITepaTypH, a
pemTy Moria O 3amikaBUTU: JepxaBHa miarpuMmka (52,4 %); rpaHToBa JOMOMOTA
(47,6 %); unraupkuii monut (33,3 %); HAsABHICTh LIKABOT'O ABTOPCHKOTO PYKOIHCY
(33,3 %).
Cromparounch Ha  BIAMOBIAI  PECIOHICHTIB MOXEMO 3  BIIEBHEHICTIO
CTBEp/KYyBaTH, IO TeMma 1HKI031i y BUJABHMUIA cdepi IliKaBa sIK yuTayaMm, Tak 1

BUPOOHHMKAM 1HKITFO3UBHOI KHIDKKOBOT MPOAYKIIII.

¥ Posmoin Hacenenus perionis Ykpaiuu 3a pigHoo MoBoo // JlepxkasHa ciyx06a cratuctukn Yipainn., URL :
http://database.ukrcensus.gov.ua/MUL T/Dialog (22.05.22).
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ECONOMIC TRENDS OF THE MODERN PUBLISHING INDUSTRY
Publishing in any country is an objective component and an inherent part of its
functioning. No exception Ukraine, which is experiencing a period of formation of a
democratic political culture and radical economic transformation®. These processes
affect the evolution of national publishing, which corresponds to the paradigm of
political and power relations, political system, society and parade tasks that it
implements®. Transition to modern information system and a new system of social
relations is complex and controversial®. Not so easy to abandon ideological accretions
recent past and keep their basic principles in the struggle for the creation of a new

democratic political culture.

They do not exclude the possibility of the inclusion in plans of the publication of
literature for this category of society, however only under appropriate conditions. As
it is seen in the Table 1, these conditions are practically identical in publishing houses

with an experience in the studied field and without it.

' The Dolly Gray Children’s Literature Award. Information and Procedures. URL
https://www.dollygrayaward.com (22.05.22).

2 Meijer, Cor. J. W. & Watkins, A. (vol. eds.) (2016). Implementing Inclusive Education: Issues in
Bridging the Policy-Practice Gap. In Forlin, C. (series ed.) International Perspectives on Inclusive Education, 8.
UK, Emerald Publishing Limited.

¥ Kirkpatrick, B. (2018). Disability, cultural accessibility, and the radio archive. New Review of Film and
Television Studies, 4(16), 473-480. URL : https://doi.org/10.1080/-17400309.2018.1524963 (22.05.22).
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Table 1. Publishers motives for inclusive literature

Source: Author’s research.

. Library State Grant The presence of an interesting
Publishers .
Demand | Support | Program author manuscript
I With an experience 44% 78% 67% 33%
) Without an experience 40% 60% 52% 40%

The main reasons for the absence of inclusive literature in the portfolio of

publishers is shown in fig. 1.

Source: Author’s research.
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Figure 1. Percentage of the inclusive literature in the portfolio of

publishers and corresponding reasons

The study enabled to understand that until 2020 the systematic professional
researches on the topic of inclusion in the portfolio of the Ukrainian publishing
houses has not been conducted.

These results showed some confusion and unsystematic approach of the
professional publish-ing community to issues of the inclusion, proved feasibility of
further development of the inclusive literature as an effective innovative marketing
resource, resource, aimed at publishing contemporary works about persons with

disabilities, personal diversity and use of available book formats.



