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VYkpaina
BUJIABHHUYA CITPABA B CTPYKTYPI EKOHOMIKHA

BunaBanua cmnpaBa Oynb-KOoi KpaiHM € 00’€KTMBHOIO CKJIQJOBOIO Ta
HEB1JI’€MHUM aTpUOyTOM ii HOBHOLIIHHOTO (hyHKIIOHYBaHHs. He BuHATOK 1 YKpaiHa,
dKa TepeXuBae rmepion (popmMyBaHHS JAEMOKPATHYHOI TMOJITUYHOI KYJIbTYpH 1
KapIAMHATBHIX eKOHOMIUHHX TIepeTBOpeHb . Lli MpoIecH Mo3HAYa0ThCs Ha €BOIIOL]
HAI[IOHAJIbHOI BUJIABHUYOI CIPaBHU, KA KOPECIOHIYEThCA 3 MapaJurMO0 MOIITHKO-
BJIAJIHUX BIJIHOCHH, IOJITHYHOIO CHCTEMOIO, YCTPOEM CYCHIIBCTBA Ta 3aBJaHHSIMH,
siki BoHa peamisye”. Ilepexin 1o cydacrHoro indopMariifiHoro 1axy i HOBOI CHCTEMH
COILaTBHAX BiHOCHH € CKIAMHHUM i cymepewinBuM®. Sk BHAHO 3 Tadm. 1, i yMOBH

MPAKTUYHO € 1ICHTUYHUMHU 1 Y BUJABHUIITB.

Taoanusa 1. MoTuBY BUIABHUITB /10 BUAAHHS IHKJIKO3MBHOI JIiTepaTypu

Uwuranekuii | [epxaBHa I'panToBi HasgsHicTh iKaBoro
TIOTIUT MIATPUMKA | TPOTrpaMu ABTOPCHKOTO PYKOIIHCY
Bunasuuursa, 44 % 78 % 67 % 33 %
3 JIOCB1IOM poOOTH
Bupnasuuursa, 40 % 60 % 52 % 40 %
0e3 oCBiay poOOTH
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2 IHayTHa K. KHUKKOBUI pUHOK B YKpaiHi: cTaH PO3BMTKY Ta HanpAamM AepxaBHoro peryntosaHHsa / K. IngyTHa //
BicHuk KHTEY. —2009. — Ne 4. — C. 46-52.

3 Po3snogain HaceneHHs perioHiB YKpaiHu 3a pigHoo moBoto [EnektpoHHuit pecypc] // JepskaBHa cnyxba
cTaTUCTUKKM YKpaiHu. — Peskum poctyny: http://database.ukrcensus.gov.ua/MULT/Dialog. — Ha3Ba 3 ekpaHy.




He tak mpocto BiZIMOBUTHCS BiJ 3ai€0JIOTI30BaHUX HaIlapyBaHb HEJAaBHHOTO
MUHYJIOTO 1 30€perTu cBO1 3acCaJHUY1 MPUHIUIIH.
OCHOBHI TPUYUHU BIJCYTHOCTI Yy JOpPOOKY BHJABIIB BHJIaHb 1HKJIFO3WBHOL

JiTepaTypy MoKa3aHo Ha puc.l.

Hemae notpedu 3(7,7%)
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Puc. 1. Ilpuuunu BiAcyTHOCTI y JOpOOKY BUIABIIIB BUJaHb IHKIIO3UBHOI JIiTEpaTypu
19 % BunaBIiB B3araii He OadaTh ceOe cepes BUAABIIIB MOAIOHOT JIITepaTypH, a
pemTy Moryia 0 3alikaBUTH: JAepkaBHa miaTpuMmka (52,4 %); rpaHToBa AOMOMOra
(47,6 %); unranpkuit monut (33,3 %); HASBHICTH LIKABOTO aBTOPCHKOTO PYKOIHUCY
(33,3 %).
Chnuparoudch Ha  BIAMNOBIAI  PECIOHIEHTIB MOXEMO 3  BIIEBHEHICTIO
CTBEp/KYyBaTH, II0 TeMa 1HKII031i y BUIABHUYINA cepi IliKkaBa SK 4UTa4aM, TaK 1

BUPOOHUKAM 1HKJTFO3UBHOI KHUKKOBOI MPOYKIIIi.
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ECONOMIC TRENDS OF THE MODERN PUBLISHING INDUSTRY

Publishing in any country is an objective component and an inherent part of its
functioning. No exception Ukraine, which is experiencing a period of formation of a
democratic political culture and radical economic transformation®. These processes
affect the evolution of national publishing, which corresponds to the paradigm of
political and power relations, political system, society and parade tasks that it
implements®. Transition to modern information system and a new system of social
relations is complex and controversial®. Not so easy to abandon ideological accretions
recent past and keep their basic principles in the struggle for the creation of a new
democratic political culture.

They do not exclude the possibility of the inclusion in plans of the publication of
literature for this category of society, however only under appropriate conditions. As
it is seen in the Table 1, these conditions are practically identical in publishing houses
with an experience in the studied field and without it.

Table 1. Publishers motives for inclusive literature

Source: Author’s research.

. Library State Grant The presence of an interesting
Publishers .
Demand Support Program author manuscript
I With an experience 44% 78% 67% 33%
) Without an experience 40% 60% 52% 40%

* The Dolly Gray Children’s Literature Award. Information and Procedures. Retrieved from

https://www.dollygrayaward.com

> Meijer, Cor. J. W., & Watkins, A. (vol. eds.) (2016). Implementing Inclusive Education: Issues in Bridging
the Policy-Practice Gap. In Forlin, C. (series ed.) International Perspectives on Inclusive Education, 8. UK, Emerald
Publishing Limited.

e Kirkpatrick, B. (2018). Disability, cultural accessibility, and the radio archive. New Review of Film and
Television Studies, 4(16), 473-480. Retrieved from https://doi.org/10.1080/-17400309.2018.1524963



The main reasons for the absence of inclusive literature in the portfolio of

publishers is shown in fig. 1.
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Figure 1. Percentage of the inclusive literature in the portfolio of
publishers and corresponding reasons

The study enabled to understand that until 2020 the systematic professional
researches on the topic of inclusion in the portfolio of the Ukrainian publishing
houses has not been conducted.

These results showed some confusion and unsystematic approach of the
professional publish-ing community to issues of the inclusion, proved feasibility of
further development of the inclusive literature as an effective innovative marketing
resource, resource, aimed at publishing contemporary works about persons with

disabilities, personal diversity and use of available book formats.



